Campaign Design
Some tips to help you use
design effectively as a part
of your campaign.

Research
Design research can help you decide
what kind of visual style you would like
for your campaign.
Looking at the uses of design in
campaigns and other projects will help
you to decide what kind of visual
language you want to use. It is also
helpful to communicate with any other
collaborators in your team – it is often
easier to show people what you want
something to look like than describe it.
Included below is a selection of
precedents that might be useful for
thinking about your own campaign, as
well a list of sites that can provide you
with more design inspiration if you’re
interested.

MICA/Globe Votes Graphics (2018)
This campaign uses luminous, vibrant
colours and bold lettering to communicate
its simple message: for people to get out
and vote. Consider whether this kind of
approach could work for your campaign.

Save the Date (2020) Meinhass
This campaign uses a grid system to
convey its message. This can often feel
rigid and stuffy, but the bright colours and
icons bring some levity and spark to the
image.

Your Vote Matters (2020) Lindsay Arakawa
Whilst not the most legible, this typography
is playful, and feels more accessible than
some of the more conventional fonts. This
approach could work if your campaign aims
to be more inclusive and fun, rather than
serious and formal.

Vote for Your Future (2020) Lacy Jordan
This campaign uses illustrations of a
diverse group of people, to convey the
importance of voting to empower yourself
and your community. Illustrations are a
surefire way to engage your audience in a
more fun and youthful way.

Proud to be a Disabled Voter (2020)
Shannon Finnegan.
This campaign uses handwritten lettering to
create a sincere message; it feels personal,
as if it is coming straight from the heart. Is
this the right tone for your campaign?

Your Vote is Your Voice (2020) Lucia Litman
This campaign is incredibly simple but still
manages to be very attention grabbing.
Using bright, punchy colours in contrast
with simple but bold white lettering, the
message is clear as day.

Postcards to Georgia (2020) Joe Geoghan
This campaign uses illustrations of a
diverse group of people, to convey the
importance of voting to empower yourself
and your community.

Lord’s Cricket Ground (2020) The Clearing
This promotional image for a cricket ground
might seem like an irrelevant resource, but
it actually uses colour, bold lettering, and
sharp cut out images in a really well
balanced and clear way, which feels
powerful and could easily work for an
election graphic. Inspiration is everywhere!

Find more design resources like these:

It’s Nice That

Postcards to Georgia

The UK’s leading design publication,
which features cutting edge and
high quality creative inspiration

A crowd-sources library of
postcards from designers and
artists, to persuade votes in Georgia
to turn out at the polls in 2020

AIGA

Pentagram

The oldest and largest professional
organisation for designers in
America, showcasing the best in
modern design

A multi-disciplinary, independentlyowned design studio, whose
projects span cultural, financial
political sectors and beyond

Behance

Grafik Media

The world's largest creative network
for showcasing and discovering
creative work

A design focussed Instagram that
profiles some of the most cutting
edge and cool contemporary
graphics being made right now

Fonts
Using a contemporary and striking font
can set your design apart from the
others. Legibility is important, but fonts
can also be a way to show some of
your personality and help to reinforce
your message.

Anton
Cooper Hewitt
Noto Serif
Oswald

I have put together a selection of fonts
(all available for free on Canva) that
could work well for your campaign.
These might give you some inspiration,
but they are only a small selection of
the many options available.
If you’re designing outside of Canva,
here are some more places to find
exciting fonts:

Velvetyne Foundry FREE
Dafont FREE – but be careful, some
of these can be a bit cheesy/cliche

Adobe TypeKit FREE – if you have
an Abode Creative Cloud subscription

Poppins Light
Agrandir
Balgin
DM Serif Display
Gatwick
Montserrat
Telegraf

University of the West of Scotland

Colours
Using colours in your campaign is one
of the most effective ways to create a
brand: it is memorable, differentiates
you from your competition, and when
used consistently, brings all of your
content together cohesively.
Colour is a good way to convey the
tone of your campaign – is it playful
and optimistic? Or formal and serious?
Ultimately, you should have fun with it,
and pick colours that feel true to you
and your message. I have collated
some examples of exciting and
contemporary colour schemes, that
might inspire you for your campaign.
A great resource is this site which
generates colour palettes using AI:
Colourmind

Tools
Recommended apps and softwares
that allow you to create your own
design content for social media.
Designing your own graphics is totally
achievable, more now than ever. There
are many different apps and softwares
that can be used to create your own
designs. Many don’t have a steep
technical learning curve, and some of
the best are free. You might also
decide to use your budget to hire a
designer. Either way, it’s always good
to know what tools are available.

Canva FREE
The overall best choice for your designs:
it’s free, simple to use and very effective.
It has a huge range of free templates to
use and makes designing for social media
simple and straightforward.

Pixomatic FREE
Very useful tool for cutting the
backgrounds out of images,
especially headshots.

Life Lapse FREE
App which allows you to simply
make striking time-lapse videos,
even if you have no experience.

Later FREE
Useful app for scheduling and planning
social media posts, allowing you to share
consistent content even when you are
offline, and make sure your posts all look
cohesive as a campaign.

Photoshop
Whilst I wouldn’t recommend buying this
software specifically for this project, if you
already have Photoshop, and some
experience using it, it will give you more
freedom in your designs. Photoshop is
great for editing images and creating
poster layouts.

Unsplash FREE
High quality, royalty free stock
imagery, which work really well for
backgrounds and textures.

Illustrator
Again, I wouldn’t recommend buying this
software specifically for this project.
However, Illustrator is the industry standard
for making vector graphics (graphics which
can be used at any scale and don’t
pixelate) so it is perfect for designing logos
and symbols.

QRCode Monkey FREE
A free QR code generator. This
allows people to scan the code,
which can link directly to your
website or social media
accounts.

ImgPlay FREE
A simple app that can be used for
making GIFs and memes, by adding
your own photos and videos.

Examples
By dissecting some examples of other
student campaign graphics, we can
see what’s successful, and things to
avoid.
Simple and professional
headshot. The background
has been cut out, which
allows the image to blend in
with the poster layout nicely.

Name recognition is really
important, so making your
name the largest
component of your design
will draw the eye to this
feature first.

Colour accents are used
selectively but effectively to
frame important information.

Icons help to break up all of
the text, and create a more
interesting layout.

This footer is a clever way to sign off the
poster. it gives the viewer a call to action – to
go out and vote for the candidate – and gives
them the information they need to do this.

This image has been
stretched, which looks
unprofessional and untidy.

Name is too small. It should
be the largest component of
the poster, but it is smaller
than “vote”, “why me”, and
“share your voice”.

Too much text.
Way too much text – it is
unlikely that people will read
this much information on a
poster, and it will likely deter
people from engaging with
your content.

These logos are too big – they are the largest
thing on the poster when they’re not the most
important information.

It is nice to have an image of
yourself to create familiarity.
This is a good example: it is
confident but approachable.

Refrain from using so many
colours. Ideally stick to a
consistent palette of just a
few – this will make your
design look crisper and more
professional.
This footer is too crowded – what is the most
important information here to keep in? Social
media icons are fine to bring attention to your
social campaign, but the full links seem
redundant.

QR codes have become more commonplace
in the past year (largely due to coronavirus)
This could be a good way to link to your
website or social accounts.

